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SPECTACULAR 
RESULTS
“The Ricardo Media team is delighted with the results of the new Vividata  
readership study. RICARDO magazine’s steady increase in readership shows that 
Quebecers hold our brand in high regard. Thanks to these exceptional figures, we’re 
more motivated than to share our family values and passion for cooking with our 
devoted readers.”

Over 1 million readers (print edition only) 

COMBINED READERSHIP 
RICARDO is the most read magazine brand in Quebec  
(print and digital combined)

DIGITAL REACH 
With 1,147,00 visitors, ricardocuisine.com  
is the #1 website in Québec.

FIRST RATE AUDIENCE 
Among all magazine brands in Québec, RICARDO  
ranks #1 in the following demographics:

 - Adults aged 25 to 54 years old;
 - Women aged 25 to 54 years old;
 -  Women aged 25 to 54 with an annual family income of $75K or more;
 - Women aged 25 to 54 with an annual family income of $100K or more.
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RICARDO French & English 
 
Canada’S ONE AND ONLY 
NATIONAL COOKING 
MAGAZINE 
 
	
FIRST	ISSUE	

•  French	:	November	2002	
•  English	:	September	2014	

	
FREQUENCY	

•  French	:	8	issues	
•  English	:	6	issues	

	
NATIONAL	DISTRIBUTION	

•  At	mega-retailers	and	specialty	stores	
	
DRAW	

•  French	:	140,000+	
•  English	:	100,000+	

	
TARGET	READERS	

•  Affluent	families	and	foodies	in	urban	
areas	



Texture  
by Next Issue  
Texture is a mobile application that 
provides access to anything you like, 
with over 100 magazines among the 
best in the world. 
 
In French : more than 7,500 
downloads monthly 
In English: over 18,600 downloads 
monthly 
 

 App Store 
by Apple 
Been available since mid-December 
2015 in the App Store for iPad version. 
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RICARDOCUISINE.COM

Web, mobile, tablette…   
Une expérience parfaite pour  
les utilisateurs et les annonceurs,  
toutes plateformes confondues

LE CONTENU EN 
LIGNE OFFRE :

› LISTES D’ÉPICERIE

›  CONTENU 
INTERACTIF

›  VIDÉOS, ET PLUS 
ENCORE

3 PLATEFORMES NUMÉRIQUES 
PLUS DE 4 000 RECETTES EN TOUT TEMPS 

 

5	000	

ricardocuisine.com in French, it’s : 

• Over 5000 RECIPES online. 

• More than 16.5 million PAGE VIEWS each month. 

• More than 3 MILLION UNIQUE visitors monthly. 

• Users spend an average of MORE THAN 2,5 CONSECUTIVE’S MINUTES on the 
entire site. 

• They consult generally 3 PAGES PER VISIT. 

• Ricardo has the most popular FACEBOOK fan page for a Chef in Canada with more 
than 400,000 fans. 

•  iPad users visited MORE THAN 4.7 MILLION PAGES per month. 

• OVER 32% of visitors are done from a mobile device. 
ricardocuisine.com  in English, it’s : 
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RICARDO
l’homme, la marque

Ricardo, c’est plus qu’un simple 
chef à la télé : son nom est 
synonyme d’un style de vie  
familial plus actuel que jamais
• CHEF RECONNU
Ricardo Larrivée se passe de présentations au  
Québec grâce à sa présence constante dans notre  
paysage médiatique et télévisuel. Mais il est aussi  
reconnu au Canada anglais de même qu’à l’échelle  
internationale grâce à son émission Ricardo and Friends,  
diffusée sur Food Network dans plus de 50 pays.

• HOMME DE FAMILLE
Marié et père de trois filles, Ricardo est bien placé  
pour véhiculer des valeurs familiales sur ses  
multiples plateformes médias.

• HOMME D’AFFAIRES
Ricardo et son épouse Brigitte Coutu (la femme 
derrière la marque !) sont propriétaires de chaque 
division de Ricardo Média.

• COMMUNICATEUR ENGAGÉ
La mission de Ricardo est de rassembler  
les gens autour des plaisirs de la table. 

• PRODUCTEUR DE VINS
La nouvelle passion de Ricardo ? Le vin. Il vient 
tout juste de lancer Larrivée vins du monde, 
une sélection de vins d’Afrique du Sud qui 
accompagnent aussi bien les repas que  
les moments privilégiés passés en cuisine.  
Et ce n’est qu’un début !

 

• Over 4,700 RECIPES online. 

• Over 954,000 PAGE VIEWS each month. 

• More than 377,000 UNIQUE visitors monthly. 

• Users spend an average of more than 2 CONSECUTIVE’S MINUTES on the 
entire site. 

• They usually consult 2 PAGES PER VISIT 

• Ricardo has more than 53,500 fans on his anglophone FACEBOOK page. 
 
• iPad users visit more than 178 000 PAGES PER MONTH. 
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2,434,700 

• OVER 15 MILLION PAGEVIEWS 
 
• 251,000 NEWSLETTER SUBSCRIBERS (FR) & 

24,000 (EN)  WITH AN OPEN-RATE OVER 42% 
 
• EXCEPTIONAL SEO. IN QUEBEC, OUR DEVOTED  

FAN BASE “RICARDOS” RECIPE VS “GOOGLES”. 

RICARDOCUISINE.COM 

UNIQUE VISITORS 

A record-breaking  
digital performance 

 

3 409 004 

• 50,7	%	ARE	WOMEN	
• 49,9	%	ARE	MEN	

• 47,4	%	ARE	AGED	BETWEEN	25	AND	54	

• 44,4	%	HAVE	A	FAMILY	INCOME	EXCEEDING	$75,000	
• 30,2	%	HAVE	A	FAMILY	INCOME	EXCEEDING	$100,000	

• 58,6	%	LIVE	IN	COUPLE	
 
 

Source : Vividata 2016 | Q2                             



 

OVER 

400 000 (Fr) 

53 500 (En) 
FACEBOOK FRIENDS 

OVER 

35 800 
FOLLOWERS ON TWITTER 

OVER 

17 700 
FOLLOWERS ON PINTEREST 

OVER 

320 021 (Fr) 

16 188 (En) 
MEMBERS ON 
RICARDOCUISINE.COM 

OVER 

41 000 
FOLLOWERS ON 
INSTAGRAM 

ENGAGEMENT RATE 

9% 
RICARDOCUISINE.COM 
 
The single most influential 
dedicated to food digital platforms 
the in Canada. 

Sources : Instagram, Facebook, Pinterest, Twitter & Openfield  | OCTOBER 2016 



Source :                             
Quebec region | Lifestyles – September 2016 (3 months Source :                             Quebec

TOP 10 SITES CONSULTED BY  
QUÉBÉCOIS | LIFESTYLES 



TOP 10 SITES CONSULTED BY  
QUÉBÉCOIS | FOOD 

Source :                             
Quebec region | Food – September 2016 (3 months average) 



TOP 10 SITES CONSULTED BY  
CANADIANS | FOOD 

Source :                             
Canada region | Food – September 2016 (3 months average) 



Canada's number 1 
website 

TOP 20 SITES CONSULTED BY  
CANADIANS | LIFESTYLES 

Source :                             
Canada region | Lifestyles – September 2016 (3 months average) 



Canada's number 1 
website 

TOP 10 SITES CONSULTED BY  
CANADIANS | FOOD 

Source :                             
Canada region | Food – September 2016 (3 months average) 



RICARDO SEGMENTS  

RICARDO heavy users : 
 
•  RICARDO members 
•  Visits more than 2 times a 

week the RICARDO’s 
website 

 
 

Foodies techno : 
 
•  Tablet users 
•  Smart-phone users 
•  RICARDO members 
 
 

Decision makers : 

•  Grocery list users 
•  Smart phone users 

between 4 – 7 PM 
•  Visitors of the 30-minute 

and less recipes section 



RICARDO SEGMENTS  

•  AcTve	contacts	:	494,046	(+12,65%)	

•  Members	of	RICARDO’s	site	:		
§  320,021(FR)		
§  16,188	(EN)	

	
•  Subscribers	to	weekly	newsle^ers:		

§  255,031	(FR)	
§  27,079	(EN)	

•  Opt	in	:	
§  152,119	(FR)	
§  11,199	(EN)	



GREAT SURVEY | BEHAVIOURS 

•  1/3	of	Canadians	believe	that	a	good	meal	is	not	complete	
without	a	glass	of	wine.	

•  50%	of	the	populaTon	improvises	when	cooking	dinner.	
	
•  76%	of	Canadians	use	a	slow	cooker.	
	
•  18%	never	bring	their	lunch	and	48%	goes	out	to	lunch	at	

least	once	a	week.	
	
•  34%	say	lunch	preparaTon	is	a	major	chore.	

•  42%	of	Canadians	enjoy	Italian	cuisine.	
	
•  65%	of	households	decide	what	they’re	going	to	eat	for	

dinner	the	day	of.	
	
•  The	dinner	decision-making	usually	occurs	between	4	PM	and	

5	PM.	

Source : http://www.ricardocuisine.com/canadian-survey/index.html  



ANNEXES 









 

ÉMÉLIE BRUNET 
Senior Sales Director – Mtl & To 
emelie@ricardocuisine.com 
O : 450-465-4500 (286) 
M : 514-942-5182 
 
MANON BEAUDRY 
Director of Corporate Sales 
manon@ricardocuisine.com 
O : 450-465-4500 (206) 
 
NATHALIE RHO 
Account manager 
nathalierho@ricardocuisine.com 
M : 514-516-4900 
 

CONTACTS 
For more information, please contact 
RICARDO sales team : 

 
 
 
 

CATHERINE GAUTHIER 
Toronto Sales director 
manon@ricardocuisine.com 
M : 514-244-2976 
 

ANOUK LEBRUN MALBEUF 
Account manager 
anouk@ricardocuisine.com 
O : 450-465-4500 (246) 
M : 514-515-0373 
 
MÉLISSA CUSSON 
Sales advisor 
melissa@ricardocuisine.com 
O : 450-465-4500 (213) 
 
PASCALE MARQUIS 
Digital sales coordinator &  
Project manager 
pascale@ricardocuisine.com 
O : 450-465-4500 (248) 
 
 

MONTREAL OFFICE 

TORONTO OFFICE 

YVONNE XENIDIS 
Account manager 
yvonne@ricardocuisine.com 
M : 416-624-5496 


